
Feel Empowered to Talk to Clients About Veterinary Costs 
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Let’s talk e�ective 
client communication 

Source for Tips : The Cost of Veterinary Care: Language Strategy, American Veterinary Medical Association, September 2022. 

Scan to learn how to communicate to your clients how the CareCredit health 
and pet care credit card and Pets Best Pet Health Insurance work together to 
help them be prepared for a lifetime of pet care.

Work on Better Communication Together 
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Pet insurance coverage o�ered and administered by Pets Best Insurance Services, LLC is underwritten by American Pet Insurance Company, a New York insurance company headquartered at 
6100 4th Ave. S. Suite 200 Seattle, WA 98108, or Independence American Insurance Company, a Delaware insurance company located at 11333 N. Scottsdale Rd, Ste. 160, Scottsdale, AZ 
85254. Pets Best Insurance Services, LLC (CA agency #0F37530) is a licensed insurance agency located at 10840 Ballantyne Commons Parkway, Charlotte, NC 28277. Each insurer has sole 
�nancial responsibility for its own products. Please refer to your declarations page to determine the underwriter for your policy. Terms and conditions apply. See your policy for details.

TIP 1

This showcases your thoughtful approach to their pet’s care, and leaves the door 
open for further conversations about cost.

Pet owners appreciate when veterinarians clearly communicate what care their pet 
needs as well as what the cost will be. What they don’t want is to be surprised by the 
�nal bill when it’s time to pay.  

So, take the time to walk clients through the treatment plan you recommend and its 
associated costs. That way you move forward with the pet’s care, knowing you are 
both on the same page. 

Be transparent

Let’s take a moment and go through each step of your pet’s personalized care plan, 
which we believe has the best chance of keeping your pet healthy and thriving.

Try Saying

TIP 3

TIP 2

Proactively bringing up �nancing options can help pet owners 
be better prepared for future expenses. They can feel at ease 
knowing there are di�erent �nancing options available that 
o�er �exibility when it comes to paying for care.

At the end of the day, it’s important for pet parents to know they have 
options to help them get the pet care they need, when they need it. 

Share friendly ways to pay

From flexible financing options like the CareCredit health and 
pet care credit card, to reimbursement for eligible pet care 
expenses through Pets Best Pet Health Insurance, there are 
options that can help.

Try Saying

Emphasizing that you and your client are partners shows you support 
them in whatever choice they make. It also lets them know they’re not 
alone in making decisions about their pet’s health. 

Show clients, through your words and actions, that you are a partner in 
their pet’s health. Let them know you care about their opinions and have 
empathy for their unique situations. If they bring up an issue with cost, 
approach the discussion as a team and try to �nd a treatment solution 
that works for everyone. 

Be partners in the pet care journey

While I believe this approach will be effective, not every treatment plan 
is right for every pet. It’s important for us to be partners in your pet’s 
health, so let’s discuss other options and their costs. That way we can 
make an informed decision that works for both you and your pet.

Try Saying

Engage with pet owners about veterinary costs to 
show them that you care about their pet’s healthcare 
needs as well as their �nancial needs. Listening to 
their concerns is just as important as speaking to 
solutions. Foster better communication by being 
attentive to their unique situations to help instill 
trust in you, as their veterinarian, on their journey
to lifelong pet care.

Two payment solutions you can feel 
con�dent talking to pet owners about are the 
CareCredit health and pet care credit card 
and Pets Best Pet Health Insurance. They can 
be used in tandem to help your clients 
manage the cost of veterinary care and help 
make sure nothing gets lost in translation. 
Visit vetbettertogether.com to learn more. 

When you o�er �exible �nancing, clients hear 
“I care about you and your pet.”


